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How do you define your business’s 

unique selling point? Port Macquarie Taxis 

is the largest 24/7, door to door passenger 

transport service in the Port Macquarie 

Regional City area.

Our extensive fleet of hybrid sedans and 

custom vehicles cater for a comprehensive 

range of passenger needs.  

Accredited drivers are 

trained in specialist 

areas of aged care, 

transporting special 

needs children to 

school, wheelchair 

care and dementia 

awareness.

With the Port 

Macquarie electorate 

ranked as the third 

highest dementia 

prevalent area in 

NSW and 50-60% of 

our regular customer 

base being aged, we 

are proud to be an 

approved Dementia 

Friendly Organisation through Alzheimers 

Australia.

Our network adheres to strict safety and 

security standards that are co-regulated and 

overseen by the government.

Every taxi is fitted with standard in-vehicle 

technology such as security cameras and 

GPS tracking; providing peace of mind you 

are always travelling in safety.

What does the IWD 2017 campaign 

theme: #BeBoldForChange mean to 

you? The theme #BeBoldForChange bears 

a strong relevance for our business and 

industry.

Recent regulation reforms for Taxis and Hire 

Cars has called for 

adaptation like never 

before.

Embracing the 

technological 

and societal shifts 

of passenger 

expectations, we 

will continue to 

invest in upgrades 

to our booking app, 

website, driver training 

and strengthening 

of community 

engagement.

Appealing for more 

women to consider a career as an accredited 

driver will be a key focus for Port Macquarie 

Taxis in 2017.

Currently we have three very skilled 

female drivers, who share an easy & caring 

relationship with regular customers and 

visitors. 

w o m e n  i n  b u s i n e s s

Get out of the office and 
be a part of what is going 
on in your workplace and 
in the community.  Having 
a project or passion helps 
to engage with a new 
associates especially if you 
are used to working 
behind the scenes!

Mel  Haverfield Claudia  Buckby
 P O R T  M A C Q U A R I E  T A X I S P O R T  C I T Y  B O W L I N G  C L U B  L I M I T E D

What is the most interesting part of your 
role? Its diversity-my key role is Finance Manag-

er however as a part of the Club’s management 

team I end up looking after so many different 

aspects of the business every day.  

Why are you passionate about your work? 
I am learning every day and am never bored 

or looking for things to do.  I love the pres-

sure that comes with my role but also making 

the monthly accounts balance and seeing the 

results our great team’s hard work creates.

What’s your top tip for networking suc-
cess? Get out of the office and be a part of 

what is going on in your workplace and in the 

community.  Having a project or passion helps 

to engage with a new associates especially if 

you are used to working behind the scenes!

What are your personal/business goals this 
year? Climb Mount Kilimanjaro in June raising 

money and awareness for the Leukaemia Foun-

dation.  http://my.leukaemiafoundation.org.au/

Claudiabuckby

Finish my Diploma in Leadership & Manage-

ment

Top tips for customer retention? Exceptional 

Customer Service always 

Make the great product/service consistent 

Offer something worth coming back for

What does the IWD 2017 campaign theme: 
#BeBoldForChange mean to you? We may 

all have something great to offer and we can 

find the strength to stand up and be noticed as 

a Woman in a sometimes highly male dominat-

ed industry with the right support.
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Every taxi is fitted with 
standard in-vehicle 
technology such as 
security cameras and 
GPS tracking; providing 
peace of mind you are 
always travelling in 
safety.


